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Marketing Manager :: Synopsis 
Fiorilli Construction, Inc. Cleveland, OH 

 

Fiorilli Construction is a high growth General Contracting, Design Build, and Construction Management firm 

focusing on enhancing our relationships locally, within the Midwest and expanding nationwide. We are 

currently seeking dedicated, creative, high performing rock star in our industry who understand the teamwork 

and trust that is required in the commercial construction industry along with our hyper-growth culture. 

 

We are exceptional in the construction field, have integrity in all we do, and believe in contributing to an 

amazing culture within our work environment. We believe in the philosophy of work hard, play hard. We all 

have various interests outside of the office; we are committed to family, and are passionate about our 

lifestyles. At the end of the day, building synergistic authentic relationships is our #1 priority. We do not 

believe that this is just a job, but a passion and we bring that to each and every project that we do. 

 

We are looking for exceptional, seasoned commercial construction experts able to service clientele for a large 

variety of construction projects and take responsibility for all project productivity, communications, and 

controls while operating effectively and efficiently in a collaborative environment. Ideal candidates must be 

passionate about providing outstanding services to deliver a great product while demonstrating a strong sense 

of accountability. 

 

Executive Summary 

 

The Marketing Manager leads the entire Company Marketing Process, the way the Company cascades our 

brand message to our target audience and generates leads for our sales team. The position also oversees both 

internal and external key messaging of our brand and culture to generate new candidate talent interest in the 

Company, as well as a strong organizational culture within the Company for our employees.  

 

Qualifications: 

 

Candidates must have a minimum of 5 years' experience working in a large scale professional commercial 

construction environment, possess strong accountability, problem solving for the greater good, the ability to 

maintain solid relationships, and exhibit attention to detail in conjunction with excellent communication skills. 

Cutting edge technical savvy skills are preferred. 

 

Experience in EOS Worldwide is preferred, EOS facilitation experience is a plus.  

 

Reports to: Vice President of PreConstruction 

 
Accountabilities: 

 Marketing Process Management  

 Marketing Plan 

 Marketing Campaigns/Strategy 

 Support Sales 

 Support Recruitment 

http://fio-con.com/ed-paradise/
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Core Competencies:  

 
i) Dedicated to Fiorilli Construction’s (FCI) Core Focus (BSAR & DCE), Core Values, SMART Guarantee, & 

102 Company Vision shared: 
CORE VALUES: 

1. BSARTM  (Building Synergistic Authentic Relationships) 
2. OWN IT 
3. Always a Pro 
4. Integrity in All We Do 
5. Cutting Edge Cool 

CORE FOCUS: 

1. BSAR – Building Synergistic Authentic Relationships 
2. DCE – Deliver Construction Excellence 

ii) Maintain Company, team, individual priorities to ensure overall Company profitability, full support to 
Company goals & success, full support to co-workers success, maintain the best interests of the 
Company as ‘priority one’ in all activities. Act as good ambassador/liaison on the behalf of the 
Company with owners & vendors to develop quality relationships and interest in FCI. 

iii) Ability to systematically analyze complex problems, draw relevant conclusions and implement 
appropriate solutions. Competitive, strong sense of urgency & problem-solving ability. Timely delivery 
/ hitting deadlines / nailing it under pressure 

iv) Great communication, coordination and multitasking skills. Strong electronic, written, verbal skills 
with ability to convey complex information in a way that others can readily follow.  

v) CONFIDENTIALITY. Client, co-worker, and vendor "transfer of trust" abilities 
vi) Tech savvy, solid knowledge of software and programs inherent to the Company. 
vii) Excellent negotiating and persuasive skills, both in one-on one and group situations.  
viii) Ability to meet the physical and mental demands to perform the duties required for this position. 
ix) Lead by example in the following: 

(1) Passionately dedicated to the success of the Company and its employees 
(2) Promote conducting ourselves via our CORE VALUES in all we do 
(3) Instill employees and co-workers as our extended family 
(4) Instill Customers and Vendors are our partners 

 

Key Responsibilities:  

 

1. The Marketing Manager leads the entire Company Marketing Process, the way the Company cascades 
our brand message to our target audience and generates leads for our sales team. The position also 
oversees both internal and external key messaging of our brand and culture to generate new 
candidate talent interest in the Company, as well as a strong organizational culture within the 
Company for our employees.  

2. Oversee implementation and management of the Marketing Plan 
3. Campaigns/Strategy and reporting via ZOHO CRM 
4. Support Sales - Assist in all efforts to improve and support FCI’s ongoing company wide business 

development efforts 
5. Support Recruitment - assist in all recruitment communications, branding, and tracking candidates 

progress at direction of President 
6. Lead Marketing LEVEL 10 meetings 
7. Attend Sales LEVEL 10 meetings 
8. Trade show management and support 
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9. Continuous Ongoing Marketing Presence (COMP). Company imagery, external awareness, social 
media, and marketing activities to improve marketing of company presence in the marketplace. This 
includes developing strategic initiatives, content, research, market analysis, website and brochure 
development, trade shows, proposal presentations, client meetings, and program implementation. 

10. Taking our marketing, advertising, and sales opportunities to the next level. We have a niche product 
and want to expand our markets. Our potential client base is virtually limitless, but we desire to focus 
on the highest level of clientele. 

11. Development of marketing content and brand awareness for maintaining and/or breaking into newly 
sought markets and opportunities. Devising marketing strategies, programs, and materials that will 
most effectively and positively deliver the proper messages  

12. Creation, design, production and dissemination of promotional materials related to the company  
13. Internet & Web Technology 

a. Update and maintain the company web site. Drive a loyalty and repeat business awareness 
programs through managing the creative look and feel of the company image 

b. Research and develop ideas to improve the web site. 
c. Utilize web technology, apps, social media, and website for enhancements to the company’s 

Internet presence and brand. 
d. Participate in social media, web technology and enhancements to the company’s Internet 

presence with a weekly rhythm  
14. Develop company relationships with advertising agencies, photographers, and graphic design firms to 

improve direct marketing creativity. Manage production process for direct mail and collateral pieces 
with outsourced partnerships (including merchandise coordination and print proofing). 

15. Creation and distribution of promotional materials and brochure updates 
16. Maintain and develop ZOHO CRM to organize, track, and forecast opportunities, campaigns, and leads 
17. Visual design and development of marketing collateral, advertisements, logos, job signs, apparel 
18. Create ads, newsletters, emails and other relevant written information 
19. Produce email and written marketing materials including web blast news emails. 
20. Create reports on results of campaigns & leads 
21. Direct advertising and marketing campaigns. 
22. Maintain online files and presentations via power point and other media. 
23. Track and monitor each campaign from planning to execution. Submit reports of sales activity and 

maintains records 
24. Adjust marketing/promotional strategies to meet changes in the industry and competition. 
25. Drive direct mail strategies through managing the vendor and client database. 
26. Procure client and subcontractor feedback evaluations quarterly 
27. Support all sales, marketing, and recruitment activities 
28. Coordination of events for clients and potential clients including client visits 
29. Assist in service and quality control to clients in critical / emergency situations. 
30. Make forecasts on anticipated market sales. 
31. Work with the field to promote our image through collateral gear and other promotional programs 
32. Continued analysis and testing of the Marketing Plan to improve results 
33. Work closely with other team members in managing company wide activities.  
34. Act as good ambassador / liaison on the behalf of FCI with owners and vendors to develop 

participation, relationships and interest in FCI. 
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35. Resolves issues effectively—seeing real problems, being comfortable with conflict, calling out the 

problems, and solving the problems in a practical and healthy manner. Ensures the leadership team is 
healthy, functional, and cohesive. 

36. Effectively collaborates and stays on the same page with team members 
37. Exemplifies and upholds our core values: Building Synergistic Authentic Relationships, OWN IT, 

Integrity in all we Do, Always a Pro, Cutting edge Cool People. 
38. Exemplifies and upholds our Core Focus: Delivering Construction Excellence via Building Synergistic 

Authentic Relationships 
 

First Year Outcomes together: 

 

If selected, we are hopeful that our initial expected outcome in our first year together will be: 

1. Complete Onboarding and Orientation of role within 90 days to Lead the entire Marketing Process   

2. Innovate & Implement our new Marketing Plan 

3. Rebrand our key messages both internally and externally 

4. Innovate our recruitment content and brand boost for our top talent workplace initiative 

 

Fiorilli Construction offers cutting edge competitive compensation as well as a progressive benefits package. 

 


